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ARTICLE INFO ABSTRACT
Article type: In recent years, the subject of Urban Branding has been one of the notable
Research Paper topic to urban planners and specialists. On the other hand, with the rapid

progress of globalization, cities are increasingly seeking to compete with
. . each other in order to attract more tourists, investors, financial resources, etc.
Article History: In the same vein, due to the numerous capacities of the Tajrish neighborhood
Received 16 October 2024 in Tehran, this study was conducted to identify and ranking the effective
Revised 15 November 2024 components in Urban Branding with an emphasis on the economic
Accepted 30 January 2025 dimension in that neighborhood. First, by reviewing and studying the context
Published Online 04 April 2025 of relevant researches, six components were extracted to achieve Urban
Branding which directly and indirectly can affect the economy. Then,
considering the experts' opinions and using the Fuzzy Delphi technique, we
have ranked these six components. According to the obtained results, Impact
order of the effective components in Urban Branding in the Tajrish
neighborhood is as follows: 1. Characteristics and Unique assets, 2. Service
and tourism facilities, 3. Investment and business, 4. International position of
the city, 5. Satisfaction of services and Urban infrastructure and 6.
Transportation services and appropriate access. Therefore, considering this
ranking, we can provide more appropriate approaches and more efficient
planning to turn this neighborhood into an Urban Brand.
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Introduction

One of the most significant concepts in urban management and planning today is urban branding. A city
brand serves as a tool for differentiation, enhancing the city's position, and is considered a valuable asset
for sustainable urban development. Urban branding is a crucial asset for sustainable urban development
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and distinguishes cities from one another. City branding is a phenomenon that cities need to achieve
sustainable competitive advantages in the era of globalization and to create a foundation for
development. In recent years, many cities have invested in urban branding with the aim of gaining
economic, political, cultural, and social benefits. However, it is important to note that the extent of each
city's utilization of urban branding varies depending on its structure and nature, with historical, cultural,
artistic, political, economic, natural resource, and environmental factors influencing this process.

The Tajrish neighborhood, given its numerous potentials in this area, is a suitable candidate for
establishing a strong urban brand. This research aims to identify and rank the components of urban
branding with an emphasis on the economic aspect in this neighborhood. Planning based on these
findings can lead to sustainable urban development. With the concentration of industries, rural
migration, and population density, fundamental changes have occurred in the structure and fabric of
cities, leading to increased competition among cities for achieving sustainable development in recent
decades. Today, urban branding is utilized as a strategic tool to enhance cities' competitiveness,
credibility, power, and influence.

To realize urban branding, it is necessary for the city to leverage the high capacity of various
managing institutions. In other words, urban branding encompasses a series of actions aimed at
achieving competitive advantages among cities, attracting investment, developing tourism,
strengthening local identity, and ultimately improving the city’s image in both domestic and
international communities. Urban branding is the most important tool in the urban marketing process
that can lead to increased resource attraction and assist cities in successfully attracting foreign direct
investment while achieving sustainable economic development.

This section briefly discusses some studies related to this research topic. The study of place and city
branding began in 2005; despite numerous research efforts both domestically and internationally, urban
branding remains in its early stages, indicating that this field still requires further investigation.
Researchers have recognized an urgent need for a robust analysis of cities as brands that encompasses a
wide range of stakeholders. Rainisto (2003) noted that place brands can benefit from the value associated
with a location's image; however, an important question arises: Can a city be perceived as a brand? A
product or service brand is created through positioning relative to competition and its distinct personality
and includes a unique combination of functional features and symbolic value. In fact, the key to
successful branding lies in establishing a connection between the brand and the community.

In recent decades, cities' need for sustainable revenue has been the subject of numerous studies.
One aspect that can directly influence cities' competitiveness and economic growth is urban branding.
Additionally, alongside the development of globalization processes and increased competition among
cities, there has been heightened attention on recognizing unique city characteristics and attracting
financial resources to improve the city's position towards achieving sustainable development.

This research focuses on identifying and ranking components of urban branding with an emphasis
on economic aspects. Based on the results obtained, practical solutions will be proposed to realize
urban branding and facilitate more precise and effective planning. Given that one of the significant
challenges faced by management systems in Tehran over the past decade has been the need for
sustainable urban revenue—and that failure to secure these revenue sources has caused substantial
damage to urban infrastructure—this research emphasizes the necessity of identifying and ranking
economic components of urban branding aimed at achieving practical solutions. For this purpose,
Tajrish neighborhood in Tehran was selected as it holds significant importance both geographically
and culturally-historically-touristically. The objective of this research was to identify and rank
effective components in urban branding with an emphasis on economic aspects within Tajrish
neighborhood in Tehran.

Methodology

This research is applied in nature and was conducted using a descriptive-analytical method. Initially,
data collection was carried out through a library method and document study. For this purpose,
relevant projects related to urban branding and reputable databases were consulted to obtain the
necessary data for the research. Subsequently, the components influencing urban branding on the
economy were identified, and the fuzzy Delphi technique was employed to validate and rank them.
The Delphi technique is a robust structured method developed based on the opinions and consensus of
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experts; its application is particularly useful when insufficient and uncertain information is available.
The Delphi method relies on the consensus of a group of experts, meaning it is conducted with the
assistance of specialists knowledgeable in the selected topic.

The Delphi method can be categorized into two forms: classical Delphi and fuzzy Delphi. In
classical Delphi, expert opinions are expressed in definitive numbers, while in fuzzy Delphi, the
uncertainty inherent in opinions is acknowledged. This uncertainty can be addressed through
fuzzification (Azar & Faraji, 2010). Therefore, fuzzy theory is incorporated within the framework of
the fuzzy Delphi technique. In this technique, a concept known as membership function is used to
represent expert opinions [3]. The steps involved in this method are quite similar to those of classical
Delphi; however, the key difference lies in fuzzifying the respondents’ answers. To fuzzify expert
opinions (these qualitative variables), triangular or trapezoidal fuzzy numbers are utilized. Fuzzy
numbers are generalized forms of real numbers that encompass a range of possible values instead of
pointing to a specific value. In this study, triangular fuzzy numbers were considered due to their high
efficiency and ease of computation.

Conclusion
The objective of this research was to identify and rank the components influencing urban branding
with an emphasis on the economic aspect. To achieve this, we extracted economic components from
various documents and projects related to urban branding. Subsequently, we employed the fuzzy
Delphi method to validate and rank these components. The findings revealed the following order of
effective components in urban branding from an economic perspective:
1. Unique Features and Assets (including religious and historical sites such as the Imamzadeh
Saleh shrine, Saadabad Palace, and a favorable geographical location)
2. Service and Tourism Facilities (accommodation options and recreational services)
3. Investment and Trade (presence of markets and malls in the neighborhood)
4. Satisfaction with Urban Services and Infrastructure (infrastructure and superstructure facilities)
5. International Standing of the City (the city's prominence in international communities)
6. Transportation Services and Accessibility (related to the quality and quantity of transportation
means, traffic, etc.)
Considering these priorities, it is essential to undertake actions aimed at achieving optimal
economic growth while recognizing that urban branding can be examined from both community-
centered and market-centered approaches.
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